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Abstract

Globalization is one of the most controversial issues to be debated in the humanities and social
sciences today. Whether seen as a set of cultural processes or economic complexes, this phenomenon
is considered by many theorists to be characterized chiefly by sustained and regular exchanges that
forge interdependencies and a sense of interconnectivity on a worldwide scale, resulting in or
contributing to the development of a global consciousness. In the world of globalization with the
course of economic flexibility and advancement of technology, society underwent through a visible
phases of change. Incorporation of western values, ideas, technologies and institutions changed the
core values of culture introducing an era of commoditization of almost every aspects of human life so
the music. Market became a vital mechanism through which the quality of music is judged music
because of the new ethics and values of globalization.

~ | Scholarly Research Journal's is licensed Based on a work at www.srjis.com

Globalization emphasizes difference, promotes pluralism, and increases diversity
through the accelerating circulation of a multiplicity of cultural practices. This literal
revolution is intensified by the mass movement of peoples (voluntary or involuntary) and the
creation of diasporas, as well as, the transcultural consumption of artistic practices and
commodities. some degree of Cultural homogeneity and precipitates the simultaneous sharing
of common artistic practices by geographically dispersed communities. This is one of the
paradoxes of globalization, and it seems that no one artform encapsulates it more singularly
than music. Such a circumstance calls for analytical scrutiny, and this series of lectures thus
aims to explore many of the seminal issues relating to the complex and entangled relationship
between music and globalization in the unprecedented. Almost every form of art music or
popular music that we cultivate or study today is in some way related to the patterns of
intercultural reciprocity that were set in place during this age of incipient globalization. The
rise of Western art music, in particular, can be linked inextricably to the genesis and
evolution of global capitalism from the sixteenth century onwards, and seen to depend on the

extraction of valuable material resources — not to mention the absorption of artistic
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inspiration — from the rest of the world. Music acted as a tool of empire and colonialism in
the context of European expansion, but it also served as a form of resistance and cultural self-
identification for subaltern societies. Global flows of capital, the development of
fundamentally new epistemologies based on empirical evidence drawn from global
exploration, the growth of world religions and dissemination of new ideologies, the
delineation of geocultural and geopolitical boundaries (not to mention the devising of
strategies by which they could be traversed), the nascence of human rights, and the ongoing
global class struggle — exacerbated by a widening wealth gap — all had profound effects on
musical practice throughout the world. In turn, music affected these elements of globalization
in significant and often unexpected ways. Globalization defines as the increase relationships
among culture, economy, and people . The features of Globalization include seven parts: new
technologies, new model, new communication and transportation, new time-space
relationships, new community functions, new culture, and new affection of personal life
Development of new high technology produces manufactural musical products. The
technological music tools such as digital audiotape, compact disc, and MP3 player provide a
convenient environment for people to listen to music. Second, the production model changes
the traditional music into a mature pop music industry.” The new music economic mode
contains manufacture instruments, train pop star, sale music products, and organized the
concert The communication and transportation’s change also connect with the new
technologic development. For example, the Internet played an important role in fascinates
people’s interests into popular music New culture is born by the mixture of world music. The
new music style is created with the global communication. In order to cater to the worldwide
audience, today’s popular music is divided into different genres. Last, the globalization of
pop music industry change people’s life. .
Globalization as a complicated social and economic phenomenon, the culture change was not
regarded as a result of this complex process. «Globalization is not something that ‘happen to
music’ or has a certain impact on it. Changes in musical culture rather constitute one of the
aspects of globalization, and they are themselves complicated and multileveled since they
concern institutions, system of value, and social groups involved in musical life.” To
summarize, the change in popular music is not the outcome of globalization; that is, pop
music industry is a part of the globalization phenomenon. People today consume diverse

music offered to the global market by multinational media and entertaining industry. Base on
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inconsequential. Finally, the global reach of media allows it to be relevant in many different
countries.However, some have argued that media is actually a partial cause of globalization,
rather than just another globalized industry. Media is largely a cultural product, and the
transfer of such a product is likely to have an influence on the recipient’s culture.
Increasingly, technology has also been propelling globalization. Technology allows for quick
communication, fast and coordinated transport, and efficient mass marketing, all of which
have allowed globalization—especially globalized media—to take hold.Because
globalization has as much to do with the corporate structure of a media company as with the
products that a media company produces, vertical integration in multinational media
companies becomes a necessary aspect of studying globalized media. Many large media
companies practice vertical integration: Newspaper chains take care of their own reporting,
printing, and distribution; television companies control their own production and
broadcasting; and even small film studios often have parent companies that handle
international distribution. A media company often benefits greatly from vertical integration
and globalization. Media outlets are able to use many of the same distribution structures with
few changes. Because media rely on the speedy ability to react to current events and trends, a
vertically integrated company can do all of this in a gfobalized rather than a localized
marketplace; different branches of the company are readily able to handle different markets.
Further, production values for single-country distsibution are basically the same as those for
multiple countries, so vertical integration allows, for example, a single film studio to make
higher-budget movies than i’t may otherwise be able to produce without a distribution
company that has as a gldbal reach.
Conclusion: All in all, the change in music industry is not the result of globalization; it is one
aspect of the globalization. Globalized music is a system, which combines both society and
economy. Although music expands new world market and develops new music style, the
expansion of popular music starts to challenge local music’s identity. Moreover, the
commercialized music focus on the package and quantity of music-related staff, therefore, it
decrease the quality of music.
References:-
Baltzis, Alexandros G. “Globalization and Musical Culture.”, Acta Musicological, vol. 77,
Aoyama, Yuko. “The role of consumption and globalization in a cultural industry: The case of
flamenco.”, Geoforum, vol. 38, Issue 1(January 2007):
Meyer, Gust De. “Cultural Globalization and Local Identity:
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both social and economic level, globalization has various impacts on the popular music
industry. Globalization promotes the world music commerce and enhances the cultural
communication; however, mainstream pop culture replaces the traditional music and
commercialized the pop music which leads to a result that the quality of the music is
decreasing.
Global pop music and Traditional local music
Evidently, the change of the popular music industry affects the traditional music. The pop
culture spread widely which leads to the result that the pop music industry homogenize and
standardize one distinct music style. The high technological and digital pop music changes
the old distributive and disseminative way Some scholars are worried that global pop music is
replacing the status of local music. Young generation regards the pop music stars as their
idols. Pop music is everywhere in people’s daily life. But the spread of popular music cause
the result that local music might disappear. As this blog suggests before, in order avoiding
this happen, the best way to solve this problem is to combine local music and popular music
together. Make the local music become globalization; make them become modern in both the
cultural and economic sense.
Music migration means that in order to attract audience’s eyes, the music-related
products including poster, T-shirt, accessories, and brand are produced. This term explain the
phenomenon that pop music is commercialized by, the global pop music economy. The truth

is that how well pop stars sing is almost irrelevant—the music is largely massaged in the

engineering studio.” Popular music is combined with film, music video, gossip magazine. In
other words, music itsel,becomes the secondary, because the related products can actually
bring more benefits and influence. In a way, the pop music industry in order to counter to the
taste of people all over the world, they produce their products carefully. The music-related
products can be sold everywhere in the world. The artificial music sound is becoming not as
important as before; as a result of the worldwide teenage as the main consumers of pop music
share the same view of pop music. Today’s world is more likely to become a global village,
thus the globalized poplar music is produced in order to fascinate the global market.The
media industry is, in many ways, perfect for globalization, or the spread of global trade
without regard for traditional political borders. As discussed above, the low marginal costs of
media mean that reaching a wider market creates much larger profit margins for media

companies. Because information is not a physical good, shipping costs are generally
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also to the innovation of portable audio playback devices, the so-called MP3
Players.The need to implement the intelligent trends of using easy
communication and self-explanatory handling for the user was one of the
key priorities of system architects and engineers. Using existing
communication techniques such as visual communication, Soundcloud’s
interface was introduced to the public, providing a simple, effective and
perfectly adapted interface for the user, with free communication modules,
evaluation and direct user interaction. From the perspective of users, one
should mention a few innovations from the sharing and streaming
platforms:The visual representation of sound — the visual representation of
sound (waveform) is indicated by a border fringe. These "fringe", in
technical language "peaks", represent sound intensity within the digital
audio content;Visual communication of sound — anyone who wants to make
a comment at some time while playing digital audio content, can enter
messages using a dedicated textbox;

Instant Connect (Instant Connection) — people who access the song can
listen to the song instantly, without loading time, due to global cloud
computing technology;

Connecting musicians around the globe by pressing FOLLOW: International
cooperation;Remixes of great songs of known artists are available to those
who want to produce a different version of the original. Public/private mode:
the option to have controlled access over the visible online addresses of
songs. Public mode, being accessible tQ all, private mode being accessible
only to the account administrator;Real Feedback from audience, which is
valuable also in terms of professional musicians who have the opportunity of
giving advices to those who begin to take part in the music industry;

The possibilitysof creating new models for business.

The recent development of the Internet has not only led to enlarged social
networks but also to the success of the online distribution via digital music
platforms. Soundcloud gave the opportunity to cooperate with these
platforms and to effectively assist sales of audio content for those who are
interested in music that cannot be found in classical forms such as CD, vinyl
or cassettes.

People who buy music online using online payments can benefit from a
product at the highest audio quality at a very convenient priceThis

possibility became very convenient for business users and the industry has
changed radically.
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For speed and ease of use, Soundcloud introduced the implementation of
audio visual content into social platforms like Facebook or Twitter, blogging
and web page structures.

Trends and future perspectives in the music industry

3G technology will change the way mobile devices are used globally (the
fifth generation of mobile networks or wireless systems). This term is not yet
officially used by large companies in telecommunications (Telekom,
Orange, Vodafone, Verizon, Sprint, etc.) or standardization institutions. as
3GPP, WiMAX Forum and ITU-R.

Digitization will not destroy or disrupt the business world of the music
industry but will balance new income sources. The fifth generation of
communication systems is expected to be a real wireless network capable of
supporting applications specifically developed for Wireless World Wide
Web (WWWW. This will be a smart technology, capable of interconnecting
all systems globally, without limits.

Implementation of standards in the 5G technology could last until 2020. In
terms of transmission of information, it is expected that 5G standards exceed
all expectations 4G networks have had to offer until today, 1Gbps reportedly
being the threshold agreed wupon by ITU-R (International
Telecommunication Union, the United Nations agency specialized in
Information Technology and Telecommunications).

The Norwegians will stop analog FM radio transmissions from 2017; FM
radio frequencies being the ones someone listens to in the car, at work, home
etc. Digital broadcasting will rely on digital radio, DAB (Digital Audio
Broadcast), where a bandwidth similar to FM radio stations can fit more in
higher quality.

Norway will use DAB (Digital Audio Broadcasting Plus) format using AAC
+ codec (based on MPEG-4) for sound. There are considerable advantages
for listeners:

Conclusions :

The business world is constantly changing and new trends in innovation
redefine the business plans of big players and artists. Some examples of
innovation are inventions like CD, MP3 player devices, Internet-services and
streaming. In the last 5 to 10 years, they have created new models and start-
ups that have changed the traditional business mentalities of record
companies. Some of the pioneer companies in this new digital age were

Pandora, Soundcloud, Spotify and LastFM. This industry has had to reinvent
itself.
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to an artist and the entire power of the major labels was used for promotion
and distribution of as much audio content as possible on the market. The
income that came from a contract with a record label was just an average
part of the equation. Concerts and good management in maintaining the fan
groups brought additional real value to artists and, consequently, the record
company.Any artist sought to sign a contract with the major players in the
traditional music industry (known as major labels), such as: Universal,
Warner Group, Sony, Capitol or EML These had the wherewithal to invest
considerable financial resources, commissioning the procurement of
professional marketing teams, special budgets for radio and TV promotions,
events and concerts, thereby enhancing potential profits. The strict legal
aspects became a burden for the artist, forcing them to exclusivity and
foregoing a considerable percentage of the profits in return for services
provided by major labels. Among the great artists of such Major Labels were
The Beatles (Capitol), Michael Jackson (Epic), Madonna (Warner), Ray
Charles (Capitol), Rolling Stones (EMI) and many others.

Significant changes started to be felt across the international areas of
music, from legal issues to bankruptcies of entire supply chains and huge
losses for many labels.Statistics show that, since the appearance of new
generations of technology, the music industry_has evolved from the analog
and simple devices with limited storage capacity to revolutionary digital
mobile devices with superior quality of reproducing the audio content. Years
of research and financial resources Jwent into the forward push of this
industry, which generated a significant change in the way people consume
music. Main moments in the evolution of the music industry: Transition
from analog to digital audio An important change occurred in the 1990s,
when the transition from storage systems for analog audio (vinyl, cassette
audio tape) to digital (CD, DVD, Blue-Ray, Flash drive devices) took place.
Significant changes started to be felt across the international areas of music,
from legal issues 10 bankruptcies of entire supply chains and huge losses for
many labels.

The need to implement the intelligent trends of using easy communication
and self-explanatory handling for the user was one of the key priorities of
system architects and engineers .

In 1995, the market was not ready for such a wave of change, but obviously

had to reposition and urgently adapt to this permanent change for the future.
Apple took the first steps in this direction, when the online platform iTunes
was first introduced, becoming the world’s largest platform for the sale of
digital audio content. The advantages of the unpatented MP3 algorithm led
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Abstract-

After the Depth research of the industry the growth of this music industry in
the future is favorable and proposed scenario may occur in which the most
favorable are ‘Grey Market’ and the ‘Bright Era’.The movement of the
physical CD’s and the DVD will decrease or we can say will demolish as we
can see these days and the future will be more of the flash drives and the
digital market . The Artist and the music producer as well the singer will be
free to circulate their work or art as due to high regulation and rule on online
market their work will be protected and which will give the freedom to share
with the world without fear of copy or illegal Issues.Lastly we conclude that
the more and more Music company will work in hand in hand with the
online entertainment sites Like YouTube ,You ku, etc.

Keywords: classical music,music industry.

Introduction:

By simple definition music is the blending of sounds—instrumental and/or
voice—in an orderly sequence to create a composition that is pleasing or
interesting to hear. For most of history, all music was performed live, often
in association with religious ceremonies and celebrations. Technological
advances, how&ver, have allowed recorded music to be shared widely and
made it possible for musicians to experience the work of other musicians
throughout the world and to reach a broader audience of listeners with their
music.

Music industry workers fill a variety of positions, but some of the largest
categories include musicians who perform music live for audiences or for
recordings. Performers include instrumentalists, who play many kinds of
instruments from drums and pianos to trumpets, flutes, and guitars; singers
who use their voices to make music; and conductors who direct orchestras,
choirs, or other ensembles. In general, blues, folk, rock, pop, world music,
and country performers make money by playing in clubs, at concerts, at
festivals, and by doing studio work. They also make and sell recordings,
which is a major source of income.
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Objectives of study:

1.The main objective of the study is to see the effects of coronavirus on the
music industry.

2.To study the Opportunity & Challenges in music Industry post COVID -
19.

Research Methodology:

For study secondary data available is used. Digital data available on internet
is studied. E-sources of data like internet, E-library used for the study.
Recent Trends in Music Industry:

The music industry has developed at high speed in the last 30 years and it
has changed the way music is listened to, purchased and even produced.
Global Internet connections made possible the distribution of music in an
instant and immaterial form. Daily, millions of people use different tools like
Facebook Social Media, Google+, Twitter, Youtube etc., to interact with the
music industry and its dedicated platforms like Soundcloud, Mixcloud,
Spotify, Digitally Imported, etc.

Everything is at your fingertip, and Cloud Computing is the next generation
of storage and playback for music, video and image content. Sharing and
distribution allows Internet users to instantly access Big Data sources from
all over the planet, home, office or mobile telecommunication devices (smart
phones, tablets, smart watch). Over a period of more than 50 years, the
music industry has operated with simple models and a monopolistic tint. The
rules were well established and only those who invested serious resources
and a long time to study and composition could cross paths with music
industry success.Over a period of more than 50 years, the music industry has
operated with simple models and a monopolistic tint.

By the end 8f 2007 — 2008, the music industry was relying on the
dependence of artists to record labels and vice versa, a record label could
not operate without the “product supplier”, who is the artist. In this mutual
business, each of the two main players (the artist and industry) had as goals
the increase of the quality of music, image and profits.For the artists,
investment consisted in musical instruments (guitar, drums, piano, bass,
violin, etc.), electronic equipment (synthesizers, mixers, effects, advanced
computers, etc.), and costs for studio location (rent, electricity, etc.) and, of
course, these had to be consistently available and sustainable with regards to
living costs.

On the other hand, the record companies’ investments were at a much higher
level: investment in the best equipment offered by the market for the studio
locations, departments of artist administration, marketing, logistics and
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sales, etc. Additional substantial payments were made to producers of audio
mediums (factories, printing and vinyl, cassette, CD etc.).The life span of
each product launched on the market (in this case an album or single) was
dependent on the capability and strength of the record company investment
in production capacity, delivery and promotion of product or services.The
strict selection of the quality of musicians enabled a forecast of success that
the traditionally-monopolistic music industry made possible. The advantages
came in financial terms, by producing some of the best profits of any world
industry. The disadvantages were largely of legal nature and the duties the
artists as a result of the contracts signed with the record companies, which
were reflected in the financial remuneration and taxes.The costs supported
by a music producer were largely composed of the total costs of providing
operability, reliability and sustainability of a studio for recording
semiprofessional musical content. Additional costs were directed to
professional studios that offered the opportunity to re-record a song or album
in high quality and submitting it to a record company as a label demo
version of the product for evaluation and possible collaboration
(contracting).Music industry comprises companies that operate by producing
and selling albums. The music industry is a complicated system of several
different companies, firms, and independents, and has endured and adapted
to many changes throughout time. The music industry is concerned with the
profits gained from the actions of companies that tackle production,
distribution, and publication of mu.sic worldwide. The manufacturing,
retailing, and wholesaling of music takes place elsewhere, while the
publication of music entails the leasing of music as intellectual property to
be used beyond live performance.

Retailers offer ¢he ‘media for sale to the general public, and consumers
purchase the media. When this transaction for music occurs, the retailers pay
the record companies, who in turn pay the recording artist and publishing
company, who pay the composer. A promoter is hired for the live music
industry to assemble both a recording artist and the owner of a venue where
the artist will perform. A contract is formed between the two, and a booking
agency is used to promote the artist and set up the live performance.
Consumers then purchase tickets. A recording artist often hires a group of
people to help them in their career. An artist manager oversees an artist’s
career for a percentage of the income an artist receives.

The strict selection of the quality of musicians enabled a forecast of success
that the traditionally-monopolistic music industry made possible.The
contracts with the record companies brought increased visibility and image
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The “market power" concept will lose its importance when digitization
increasingly gives more direct power to Internet users and artists. They
interact directly with each other and can bring added value and be more
attractive for a modern record company. These online trends are more
attractive than the Warner, Universal and Sony Music classical business
models.

Digitization will not destroy or disrupt the business world of the music
industry but will balance new income sources.

Many artists and labels are very concerned about losing their conventional
sources of revenues and receipts of royalties, because there can be no
revenue when their music is distributed online by anyone, anytime and is not
officially bought.

The important effect on the music industry registers as traditional-classic
innovation, which does not destroy the music itself, but redefines the
industry as we have known it for over 50 years. This is why a young
company like Soundcloud, launched just five years ago, has come to be
valued at 700 million dollars. Soundcloud and Mixcloud are companies that
are successful because they changed the rules in the music industry and
found a way to sell the audio digital content. This market still offers many
opportunities for new creations and innovations, such as online booking
platforms for artists or concerts sponsored directly by the audience. The
most popular platforms are Wikipedia, Facebook and Twitter. In the future,
increasingly more people will becpme creators of content and the
communication will be bilateral, supplying producers with real feedback.
Artists who will embrace these new trends and will be receptive to reactions
from the audience will have great success in this emerging economy. Co-
production polictes will become the standard in the music industry.
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